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Get on LinkedIn Linkedm.
Join the “Walsh College” Group on LinkedIn

Invite me to connect with you

Answer 1 question

Request 1 recommendation. HINT: contact those people
who said “If you ever need anything, let me know...”

OPTIONAL: Send me a message on LinkedIn and include
your LI URL if you'd like to be featured next week
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Why Social Media for Job Search?

e Edge Iin your job search

e “Smart” searching

o Generate responses via relationships
* Avoid the bottomless pit...

3

00000000000000000
LIVE. BREATHE. BUSINESS.



Are you an ACTIVE
Job Seeker?




_ Week 2 Agenda

e Demonstrations / hands-on instruction:

4 N N N )
( 13 Posted By
(2‘*' |';1_-. STATUS UPDATES
3
N @ J ) L y
Invite Invite a Jobs on Status updates,
someone to 2nd or 3rd LinkedIn frequency and
connect: with, level suggested
without email contact to topics
connect

BREAK at 11:10am, then... (cntd next slide)
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. Week 2 Agenda

 Photo opportunity
My suggested profile checklist
e LinkedIn etiquette: do's and don'ts

o Checklist for your LinkedIn profile page - my
suggestions

 Final thoughts and Week 2 homework

 Time permitting: Twitter review and examples
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DEMO: Invitation to Connect — with email

E Home | LinkedIm

Liﬂk&dﬁlg People '~ Jobs/~ Answers -~ Companies| ~

Explore People Search: Engineer at [BM - Internet - Senier Conzuhant Search F'E{Jp
> Home Vistaprint: 250 FREE Businet
tay Groups *

&a Profile x Inbox
E Contacts +

Action items: Invitations (72), Introductions (7), See all messages =

[* Inbox +

& Applications Network Updates & See mor

Brenda if you've attended a Take Charge workshop at Walsh Ci
Brenda join the Walsh College group. Mot sure how? Let me know
r""jE”EF L 10 hourz ago - Clear

TIP: clicking LinkedIn logo will take you to your homepage
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DEMO: Invitation to Connect — with email

Invite Contacts | Colleagues || Classmates View Sent Invitations

Invite People to Connect

Get more value out of LinkedIn by inviting yvour trusted friends and colleagues to connedct.

See Who You Already Know on Linkedin Enter Email Addresses

Searching vour email contacts (hotmail.com, gmail.com, vahoo.com,
acl.com)is the easiest way to find people who vou already know an

Linkedln. Learn mare Enter ONE email
Your Email: |me|lerhrenda@hntn addreSS

Enter email addresses of people to invite and
connect Separate each address by a comma.

Login to Hotmail

Do you use Outlook, Apple Mail or ano CIICk tO personallze
Import your desktop email contacts » your message

¥.dd a perzonal note to vour invitation...

Send Invitations
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DEMO: Invitation to Connect — without emall

| g e R l
-
LI“k‘EdE@; People - Jobs '~ Answers -~ Cdlanies |~ Account & Settings | Help | Sign Out Lang
............................................................................. Search People’
Explore People Search: Engineer at [BM - | Search People »  John Smith Search Ad
Enter name : | [ search

> Home Why Enterprises Move To Self-Service Bl: SAP Webinar Nov 2

E‘r;} Groups +

&h Profile ¥ Inbox People you may know

Bk contacts : - - | - Brandon Bessler (227 invite | %
Action items: Invitations (72), Introductions (7}, See all messages = Tutor

E] Inkrox +
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DEMO: Invitation to Connect — without emall

edIn =
In Gommon: * 1 shared group

John P. Smith, Jr. G=

Principal Trainer at Kaiser - Permanente
Greater Los Angeles Area | Professional Training & Cz
In Comman: ¥ 1 shared group

Group affiliation

JOHN SMITH

Director of Business Development for Financial Servi
Solutions Groupe at
Greater New York City Area | Financial Senvices

Out of network

John Smith Gumbula

Australian Aboriginal Ambasssdor ! Artist Designer
Zirich Area, Switzerland | Arts and Crafts

™ Invite JOHN to connect on LinkedIn

How do you know JOHN?

O Colleague John P. Smith. Jr. (oo Send message
O Classmate ) ! T Add to network

© We'e dons business togsther Principal Trainer at Kaiser - Permanente
8 g‘ﬁgf Greater Los Angeles Area | Professional Training & Coaching
O 1 don't know JOHN In Commen: ¥ 1 shared group

Include a personal note: (optional)

- Brenda
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Inviting someone to connect: 2"4, 3" |evel

Sector S = Company HR

People « Go back td

Michael Felkey 2
Digital Marketing Executive
Greater Detroit Area | Marketing and Advertising

+ Send InMail

+ Get introduced through a connection “Get I ntrod uced . n

+ Add Michael to your network

+ Forward this profile to a connection

Current « President at Intersect [ * [E0 Save Michael's Profile
Past # Group Director at Organic, Inc. Cf @ - i\, Report profile photo as...
& Director, Di&ita\ Programs at J Walter =
Thompson
« Director of Operations & General Manager
eRetailAdvantage at ChannelMet CF
zee all
Education « University of Michigan

Harvard Business School
State University of Mew York at Albany

Recommendations 3 people have recommended Michael

c
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Inviting someone to connect: 2"4, 3" |evel

Select a

connection

Note to
recipient

TIPS!
C\?  Be selective

_ _ Note to your
« Write message with end- contact

user in mind (it might be
included)
* Follow-up
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 The care and feeding of 2"d and 3" Level
Connections (and 15! level connections).
Remember online networking etiguette.

— Work for your connections, and your connections will
work for you. Remember WIFM.

— Respect at each level
— Don’t send your resume unless requested/accepted

— Asking for insight/advice is better than asking for a job
— unless you are 100% sure you are a 100% fit

e And 1st|evel connections:

— Multiplied effects: good karma works both ways.
— The importance of periodic check-ins
— Follow-up: please and thank you



Jobs on LinkedIn




TIP: Update Your Status Frequently...

Read network updates

http://www.linkedin.com/in/brendameller
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...and your network receives updates.

http://www.linkedin.com/in/brendameller
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TIP: Respond to your network’s updates

Click “Add Comment”

http://www.linkedin.com/in/brendameller

© 2009 Walsh College
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Your Status: Suggested Topics

 Workshops you are attending (HINT: today’s session)
and a tip you learned

e Job leads

 New blog entry

o Twitter page

* Helpful websites you've found for job seekers
e Job search activities: updating resume, etc.

« Daily motivations, achievements

 Books you're reading

(‘? TIP: always be positive in your status updates
18
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Position desired: your current or targeted job title. Be
specific.

Status update (every 3-5 days)

Simplified URL

Recommendations from 2+ different positions
Groups

Summary statement: written similar as a job
description

>10 connections shows me you are active
Photo
Professional (no baseball caps, sunglasses, etc)

Pleasant / smiling
Head & shoulders

Achievements In past jobs



Etiquette on LinkedIn

DON'T

...but DO

Use the standard LinkedIn
invite

Personalize your invitations

Be one-sided

Help your connections

Be a Loner

Join GROUPS

Wait for recommendations

ASK for recommendations... or better yet,
offer to exchange recommendations

Have a static profile

Update your profile regularly (especially
“Status” updates)

Select “I don’t know this
person” (if you do know
them)

Accept --- or, “Archive” their invitation

http://www.linkedin.com/in/brendameller

© 2009 Walsh College

21



Etiquette on LinkedIn

DON'T

...but DO

Feel obligated to connect

Know others associate you with your
connections

Only “sell” in your status
updates

Share events, business needs, and let your
network know how they can help you

Be afraid to share your
connections

Protect your network and your professional
reputation

Manage multiple accounts

Manage a single account (home email is my
recommendation)

Forget that LinkedIn is not
about YOU

Remember that it's about your relationships
with your connection

Connect and forget

Check in with your connections periodically
(me, too!)

http://www.linkedin.com/in/brendameller

© 2009 Walsh College
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Final Thoughts for Week 2

Learn from the Experts

- Follow those who seem to be successful and mimic their techniques
- Ask the experts questions

- Remember the experts aren't working FOR you

Balance Social Media with other elements of your jo b search
- Networking and LinkedIn: 4 magic words

- Blog and linking: create "stickiness"

- Computer time and face time

Social Media is a two-way process

- Help others and they will help you: ratio should be in their favor
- Contribute and ask

- Don't just be a number - be a person/resource/friend

Have fun, but be professional

- Facebook is public - even if just to your network. Would you want to hire someone
who said "I hate my job. | don't want to go to work today."?

- Consider every item you tweet, post on Facebook, etc.

- Share your opinions, but know that not everyone may feel the same way



Get on LinkedIn

Join the “Walsh College” Group on LinkedIn

Invite me to connect with you

Practice 4 words: ARE YOU ON LINKEDIN?

Answer 1 question

Request 1 recommendation. HINT: contact those people who said “If you ever need
anything, let me know...”

7. OPTIONAL: Send me a message on LinkedlIn and include your LI URL if you'd like to be
featured next week

o gk wnN PR

NEW for Week 2:
1. Bring business cards wherever you go, and ask “Are You
On LinkedIn?”

2. Add your LinkedIn URL to your emalil and resume.

3. Update your status twice this week. Remember “ACTIVE”
job seeking.

4. Respond to others’ status updates

5. Connect with 2+ classmates on LinkedIn

© 2009 Walsh College
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Week 3: Panel Discussion and Q&A

Photo Opportunity for LinkedIn, if you need a
new profile photo

Revised September 30, 2009



A completed evaluation form is required to receive a “Take
Charge” Certificate. Email takecharge@walshcollege.edu if you
did not complete an evaluation form.

* Your “Take Charge” Certificate will be emailedtoy  ou upon
completion of the final workshop in the series (if multiple
sessions).

« SPECIAL OFFER: Walsh College Application Fee for Wi  nter
2010 will be waived for all “Take Charge” attendees . Simply
present a copy of your “Take Charge” Certificate to enjoy this
discount!
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About Walsh College
Walsh College delivers a business education that integrates application and theory to
prepare graduates for successful careers.

Established in 1922, Walsh College grants business and technology degrees at the
bachelor’'s, master’s, and doctoral levels. Walsh College is Michigan’s largest graduate
business college. The College offers upper division undergraduate and graduate business
and technology degree and certificate programs to 4,600 students at campuses in Troy,
Novi, Clinton Township, Harper Woods, and Port Huron (beginning in Fall 2009), as well
as online.

Walsh College is accredited by The Higher Learning Commission of the North Central
Association of Colleges and Schools (www.ncahlc.org) and the International Assembly for
Collegiate Business Education (IACBE, www.iacbe.orq).

As a leader in our local business community, Walsh College partners with many local
businesses and corporations to offer a variety of resources to our students and alumni.
This includes exclusive access to career services tools and information, including our
bi annual Career Fairs, Job Listings in our eRecruiting database, and individual career
advising assistance.

© 2009 Walsh College
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http://www.walshcollege.edu/NWLB

Unemployed? Under employed?

The State of Michigan and Walsh College can help.

The No Worker Left Behind (NWLB) program can help you acquire the education or training needed to obtain a new job in a high demand field. Funded by the
State of Michigan tuition assistance Michigan, NWLB provides career counseling and of up to $5,000 per year for two years to qualified Michigan residents. The
NWLB program pays tuition directly to participating educational institutions so that your out of pocket costs are minimized. You may also be eligible for
additional financial aid through the educational institution in which you enroll. All degree and certificate programs at Walsh College are approved by No Worker
Left Behind (NWLB).

Eligibility. You may qualify for the No Worker Left Behind program if you meet the following criteria:

. You are a resident of the State of Michigan, and

. You are currently unemployed, or

. You have received a notice of termination or layoff from employment, or
. You are employed but your family income is $40,000 or less per year.

Additionally, you must:

. Be at least 18 years old.

. NOT have graduated from high school in the last two years.

. We recommend you meet with a Walsh College academic advisor to discuss admissions requirements for your program of interest.

. Final eligibility is determined by your local Michigan Works! Service Center. Visit michiganworks.org or call 1 800 285 WORK to find the location nearest
to you.

No Worker Left Behind Process and Walsh College

1. Make an appointment with Walsh College to discussion admission into your program of interest. Email us at admissions@walshcollege.edu or call
248 823 1610 to schedule an appointment at Walsh College.

2. Visit your local Michigan Works! Service Center to determine your eligibility in the program and to enroll.
3. Complete the orientation, career assessment, and counseling sessions as required by the NWLB program at your local Michigan Works! Service Center.
4. Obtain a referral to Walsh College, which is an eligible educational institution, from Michigan Works!

5. Schedule an appointment with Walsh College to complete your application and/or for course planning. Email us at admissions@walshcollege.edu to schedule
an appointment at Walsh College. 29
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